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FOR EVERY

SPENT ON DIRECT MAIL
IN THE U.S., MARKETERS
SELL IN GOODS

(A 1,255% RETURN).

Response rates

to Direct Mail are
Direct Mail’s average

household response

rate is 4.4% (compared

to 0.6% for email, when a Magnet
0.9% for paid search, is included.

and 0.4% for social

media).



On average, we have We have programs

found that a magnet that have been
order is repeated reordering magnets
approximately 8 times. for over 25 years.

THE AVERAGE PERSON OPENS

THE FRIDGE TIMES A
DAY, WHICH MEANS BETWEEN

AND IMPRESSIONS
EVERY YEAR.

COST PER IMPRESSION
FROM 1S



WAS SPENT ON DIRECT
MAIL DURING THE 2020
PRESIDENTIAL CAMPAIGN.

of people skip online

advertising while 81% read
or scan printed advertising mail (daily) that's
addressed to them and delivered to their home.

of Millennials take the
time to look through their
mail and 62% would rather
scan for useful information
in the mail than email.

Up to 90% of Direct
Mail gets opened, while
only 20-30% of email
gets opened.

Reported by Accenture - The Data & Marketing Association (DMA) and Compu-Mail 2017; Data & Marketing Association 2017.
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LETTER RATE
CRITERIA

NON-FOLDED POSTCARDS
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POSTAGE

FIRST CLASS POSTAGE

PRESORTED FIRST CLASS POSTAGE

PRESORTED STANDARD POSTAGE

NON-PROFIT POSTAGE



INDICIAS

PRSRT STD
U.S. POSTAGE
PAID
ST. LOUIS, MO
PERMIT NO. 495

COMPANY PERMIT

MAIL ANYWHERE

ADDITIONAL INFORMATION



MAILING
LISTS

PURCHASING A MAILING LIST

SUPPLYING A MAILING LIST

ZIP CODE SORTING (for postal determination)

MULTIPLE MAIL DROPS



QUICK
REFERENCE

SUPERSEAL CARDS

STICK-UP CARDS
ROMANCE CARDS

BI-FOLD CARDS

ADDITIONAL INFORMATION




